
 
 

 

 

 

 

 

 

 

 

 

• 

 

 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 



 
 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 
• 

• 
• 

• 

• 

• 

• 



 
 

• 

• 

• 

• 

• 

• 

 

 

 

• 

• 

• 

mailto:info@foodactive.org.uk


 
 

• 

• 

• 

• 

• 

• 



 
 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

https://ijbnpa.biomedcentral.com/articles/10.1186/1479-5868-1-3
http://www.bbc.co.uk/news/health-35373816
http://www.giveuplovingpop.org.uk/
http://obesityhealthalliance.org.uk/
http://www.britishsoftdrinks.com/write/MediaUploads/Publications/BSDA_Annual_Report_2015.pdf
http://www.britishsoftdrinks.com/write/MediaUploads/Publications/BSDA_Annual_Report_2015.pdf
http://digitalmarketingstrategy.ucd.ie/evolution-fanta-digital-marketing-strategies-finest/2/
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https://www.gov.uk/government/news/phe-urges-parents-to-cut-sugary-drinks-from-childrens-diets
https://www.gov.uk/government/news/phe-urges-parents-to-cut-sugary-drinks-from-childrens-diets
https://www.noo.org.uk/
http://www.thegrocer.co.uk/reports/digital-features/soft-drinks-report-2015/life-flies-high-with-9-share-of-cokes-advertising-spend/516139.article
http://www.thegrocer.co.uk/reports/digital-features/soft-drinks-report-2015/life-flies-high-with-9-share-of-cokes-advertising-spend/516139.article
https://www.gov.uk/government/news/soft-drinks-industry-levy-12-things-you-should-know
http://www.giveuplovingpop.org.uk/
mailto:info@foodactive.org.uk

